
Tous droits réservés ©  Recherches sociographiques, Université Laval, 1986 This document is protected by copyright law. Use of the services of Érudit
(including reproduction) is subject to its terms and conditions, which can be
viewed online.
https://apropos.erudit.org/en/users/policy-on-use/

This article is disseminated and preserved by Érudit.
Érudit is a non-profit inter-university consortium of the Université de Montréal,
Université Laval, and the Université du Québec à Montréal. Its mission is to
promote and disseminate research.
https://www.erudit.org/en/

Document generated on 07/28/2024 12:20 p.m.

Recherches sociographiques

Doris-Louis HAINEAULT et Jean-Yves ROY, L'inconscient qu'on
affiche. Un essai psychanalytique sur la fascinaton
publicitaire
Guy Rocher

Volume 27, Number 2, 1986

URI: https://id.erudit.org/iderudit/056229ar
DOI: https://doi.org/10.7202/056229ar

See table of contents

Publisher(s)
Département de sociologie, Faculté des sciences sociales, Université Laval

ISSN
0034-1282 (print)
1705-6225 (digital)

Explore this journal

Cite this review
Rocher, G. (1986). Review of [Doris-Louis HAINEAULT et Jean-Yves ROY,
L'inconscient qu'on affiche. Un essai psychanalytique sur la fascinaton
publicitaire]. Recherches sociographiques, 27(2), 342–344.
https://doi.org/10.7202/056229ar

https://apropos.erudit.org/en/users/policy-on-use/
https://www.erudit.org/en/
https://www.erudit.org/en/
https://www.erudit.org/en/journals/rs/
https://id.erudit.org/iderudit/056229ar
https://doi.org/10.7202/056229ar
https://www.erudit.org/en/journals/rs/1986-v27-n2-rs1569/
https://www.erudit.org/en/journals/rs/







